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CARL FISCHER
Photographer and advertising graphic designer Carl Fischer was born in New York in 1924. He grew up in Brooklyn, graduated from Cooper Union and won a prestigious Fulbright scholarship to study at Central Martin School of Art and Design in London. He began his career as art director for an advertising agency, working with prominent graphic designers such as Paul Rand and Herb Lubalin.

He opened his own photography and advertising studio in 1958. Fischer has won numerous awards and acknowledgements including gold and silver medals from the Art Director’s Club and the Mark Twain Journalism Award.

His early portraits of segregationist leaders from the south were shown in “The Photo Essay”, an exhibition at the Museum of Modern Art in New York. 

His works are included in the permanent collections of museums such as the Metropolitan Museum of Art in New York.

His photos for the cover of Esquire in the ’60s and ’70s are particularly memorable.

Fischer still works with major international magazines including Life, Time and Fortune, and articles on his work have been published all over the world. 

Fischer is a member of the American Directors' Association and has directed several advertisements. He is also a member of the Advertising Photographers of America committee and president of the Art Directors Club in New York.

“Except for the absence of Novocaine and The New York Times, there were advantages to the artist living in medieval times compared to the artist living today. In that earlier era, a carver or a stained-glass maker was as necessary to society as was a baker or a carpenter, and his work was highly valued.

As an ordinary member of the community, he was not treated differently than any other worker, and more important, he did not consider himself to be different. There was no fine art with its embellishments in the Middle Ages — all art was commercial art. It was a less stressful environment in which to work. Except, of course, for The Plague.

Today art is usually considered a cosmetic addition to our lives, an embellishment that we could do without. 

That is a great loss. So much hoopla and so much public relations attends being a fine artist today, that the stress to provide something unique, arcane or outrageous pressures artists to provide work that panders to an enigmatic and fashionable market. 

That’s why I am satisfied with the current state of art for commerce, which sort of parallels the role of the arts in the Middle Ages. Salaried and free-lance artists today do not have tenured employment, neither are they given grants of financial aid, but they are offered opportunities to make art for a living. For an artist, doing his chosen work is the most satisfying state of affairs. True, much of the commercial work that wins awards (including my own) in the cacophony of exhibitions is often not the most worthy. True, the proportion of good to bad in commercial art is a great deal of bad to very little good — perhaps the same proportion as in fine art or politics or motorcycle maintenance. But this is another matter”.

(Carl Fischer, 2004)

