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COURRÈGES

Le style et la forme

A visionary way of seeing woman.

Starting on March 3, in Galleria Carla Sozzani in the centre of Milan, Courrèges will establish a trait d’union between tradition and the future. 

In an intimate space drawn in strong colours, a little retrospective of the Maison, a zoom back in time with photographs from the private archives revealing the perpetuity and visionary impact of the stylist’s recent collections. 

In Milan and Paris Coqueline Courrèges speaks of the “style and form” of the Maison Courrèges simply and poetically. 

The dresses are enclosed in luminous plexiglass showcases, hung up to reveal their cut, details, and simple, vital lines. Objects inserted in mobile structures representing the evolution of technologies and becoming the products of the 2000s... Courrèges defends the future present in reality. 

Other expressions of poetic reasons and the teaching of creative processes can be learned… with prototypes, exhibited as mobile sculptures dotted with laser disks which anticipate the true models with the same motifs in the exhibition. On one wall, a futuristic pair of giant glasses shows the visitor – through Courrèges’ eyes – a sneak preview of the Maison’s next collection through a horizontal window. 

This rare exhibition is dedicated to future generations, so that they will understand Courrèges’ constant message: working today to give tomorrow a style. 

ANDRÉ COURRÈGES
1923 André Courrèges, founder of the French fashion house COURRÈGES, is born in Pau.

1945 his interest in fashion design takes him to Paris to work for a fashion house. 

1950
meets Cristobal Balenciaga, who hires him as a fabric cutter. It is in this strict school that his vocation as a couturier was forged. In 11 years working for Balenciaga he learned the techniques of a trade he considered similar to architecture.

1961
with the help of his wife Coqueline, Courrèges opens his own fashion house at no. 48 Avenue Kléber, creating a style that throws off the influence of his teacher.

1965
Courrèges designs a historic collection. 


In subsequent years the maison moves to no. 40 Rue Francois 1er, a modern space decorated all in white. The “Courrèges bomb” – as it is called by the trade press – consists of a series of items that revolutionise women’s wardrobes: dresses are shortened, leaving the knees in view, trousers are proposed for all occasions in everyday life; shoes are flat, materials are used "straight" and don't compress the body, colours are strong and accompanied by the ever-present white (the colour of light, says the stylist). 

1965-66
Courrèges’ success is so great that he decides not to present his collections to the press any more, but to reserve them exclusively for his private clientele. 

1967
Courrèges’ spring/summer collection proposes softer lines, introducing the use of scalloped edge trim and “baby” colours. His dresses are intended to be worn with shorts or bermuda shorts, and white boots give way to high-heeled shoes and flat sandals. 


Flowers with three, four or five petals appear as decorative motifs, taken up repeatedly in subsequent collections. 


André Courrèges is not bothered by passing fads and stands out from other stylists for his desire to make fashion accessible to as many people as possible. 

1968
he creates Couture future, a luxury ready-to-wear line: each model is available in only four of five sizes, hemmed to measure for the client. 

1969 
the Maison builds a factory in Pau to mass-produce these garments even while meeting the quality criteria of high fashion

1970
the Hyperbole sportswear collection is created, for a younger public, followed by Prototype design (1971), a high fashion collection, and Maille knitwear.


All these lines stand out for their use of different manufacturing methods and their price, and are based on the same concept: comfortable clothes for “bien-vivre”. 

1971 signs the fashion house’s first perfume: Empreinte.
1972 creates prototype garments for the Munich Olympics: three for men and seven for women, for the 15,000 people who will work on the streets during this important event, using favourite materials such as vinyl and nylon and styles such as the blouse with press-studs and woollen stockings. 

1973 launches the Courrèges Homme line, characterised by soft, roomy shapes and bright colours.

1974 in parallel with his collections, Courrèges lends his name to a series of products and accessories under a licensing policy: leather goods, eyewear, costume jewellery, belts, shirts, ties, umbrellas; design items: sportswear, children’s clothes, bathrooms designs, furniture, home fabrics, a telephone, etc.; as well as food and real estate: le Perspectives Courrèges, built in Suresnes in 1988.

1980
starts working with the Japanese group Itokin.



1983
releases l’Eau de Courrèges, the Courrèges in Blue line of men’s fragrances and, ten years later, Sweet Courrèges.
1984-94
spends ten years in Japan.

1994
André Courrèges takes back control of the fashion house he established in 1961 and starts producing its collections again. 

1994-99
he and his wife Coqueline coordinate all the collections. 

